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SEO, AEO, GEO, and ASO are layers... not competing disciplines. Here is how the funnel works.
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e Traditional search.
Humans clicking blue
links.

* This has been
happening since the
90s, and it still works.

e SEOis far from dead.
Anyone telling you
the opposite is selling
something.

e A buyer asks
ChatGPT for a tool;
your name gets
cited.

e B2B buyers now use
generative Al for self-
directed research.

e [fthe botisn't citing
you, you aren'tin the
running.

EVERYWHERE

AEO, but scaled.
Showing up
consistently on LLMs
like ChatGPT, Claude,
Perplexity.

You need to be visible
no matter which LLM
your buyer prefers.

e An Al agentis
executing the buying
process.

* This is how your
brand shows up for
agent-driven actions.

* You're proving your
specs to a machine.

IS YOUR B2B SAAS READY FOR THE Al BUYER?
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